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CULTURAL MEMORY OF THE HOLOCAUST
ON SOCIAL MEDIA INSTAGRAM AND TIKTOK

The growing popularity of social networks has led to their impact on society and the dynamics of modern
culture. Apps have the ability to create trends, allowing every user to join in. Through media products, platforms
are transfgrming the understanding of narrative events such as the Holocaust. It is the informative content
of the applications that allows us to trace how the cultural memory about an event of the past.

The article singles out the social networks Instagram and TikTok because they have indicative visual material
covering the Jewish tragedy. Our research aims to identify and track the impact of apgs on the adaptation of cultural
memory of the Holocaust among users. The methodology is based on the use of a culturological approach to
determining the specifics of modern culture and social media; it is based on the method of content analysis, with
the help of which the features of the representation of the Holocaust are considered through the prism of a visual
product. Based on the review of illustrative examples of content, we recorded the moments of transformation in
the audience's perception of the Jewish tragedy. With the help of the structural method, the ratio of individual
and collective reflection on the event within these social networks was determined. The novelty of the obtained
results lies in the fact that, for the first time, an analysis of Instagram and TikTok content about the Holocaust is
presented. It allows us to expand our idea of how the cultural memory of an event is transformed. We have proved
that, along with traditional commemorative practices, the Holocaust needs a modern understanding with the help
of a digital tool. This makes it possible to adjust the tragedy to the needs of society: accessibility and informativeness.
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KVJIBTYPHA NAM’ATDH ITPO I'OJIOKOCT
Y COUIAJIBHUX MEPE/XKAX INSTAGRAM I TIKTOK

[MonyssipHICTh COIIANBHUX MEPEK, 110 3POCTAE, 3yYMOBIJIA iX BILUIMB HA COIYM 1 JUHAMIKY Cy4acHOT KYJIBTYpPH.
3aCTOCYHKH MArOTh 3MOTY CTBOPIOBATH TEHCHIIIT, TAH0YH MOXKJIIUBICTD KOXKHOMY KOPUCTYBAUEBI JI0 I[bOTO JIOETHATH-
cs. 3aBIAKH MEMIAPOAYKTy TIaThopMu TpaHCHOPMYIOTh PO3YMIHHS HAPATHBHUX TOMIH, TakuX K [omokoct. Came
iH(OpMaTUBHA HATIOBHEHICTh 3aCTOCYHKIB € 3MOT'Y IPOCTEKUTH, K CaMe BiITBOPIOETHCS KYJABTypHA T1aM’ SITh TIPO
TIOJIiF0 MUHYJIOTO.

Y cTarTi BHOKPEMITIOIOTHCS CotmianbHI Meperxki Instagram 1 TikToxk, 60 came BOHM MaroTh TOKa30BUi Bi3yaIbHHI MaTe-
piaj, 1o BUCBITIIOE €BPEHCHKY Tpareito. Jocii/ikeHHs Mae Ha MeTi BU3HAYMTH M MPOCIIIKYBATH BILIMB 3aCTOCYH-
KIB Ha a/IanTaIliio KyJasTypHOT mam’siTi mpo [onokocT cepen kopucTyBadiB. MeTooNorist IPYyHTYEThCS HA BUKOPUCTaHHI
KyJIBTYPOJIOTIYHOTO ITiIXOMY JI0 BU3HAUCHHS CTICII(IKH CYyJacHOI KYABTYPH Ta COIlialbHAX Melia; 0a3yeThes Ha METOI
KOHTEHT-aHaJli3y, 3a JIOMIOMOI'OI0 SIKOTO PO3IISTHYTO OCOOIMBOCTI perpe3eHTaltii [010KkocTy Yepe3 mpr3My Bi3yalbHOTO
nponykTy. Ha ocHOBI neperisaay Moka3oBUX NPHKIAIiB KOHTEHTY MU 3a()iKCyBall MOMEHTH TpaHC(HOpMaLlii CIpHIAHST-
Ts1 €BPEHCHKOI Tpare/lii ayIuTopi€lo; 3a IOOMOTOK CTPYKTYPHOTO METOTY BU3HAYMIIA CIIiBBITHOIIEHHS iHIMBITyaIbHO]
Ta KOJIEKTUBHOI pediiekcii Ha MOIifo B MeKaxX 3a3HAYCHHX COLIAbHUX Mepexk. HaykoBa HOBH3HA OTPHMAHHX Pe3y/bTaTiB
TOJISIrae B TOMy, 110 BIeplle NIoaHo aHajli3 Kontenty Instagram i TikTok npo onokoct. Bin 1ae 3Mory po3mupuTy ysis-
JIHHSI TIPO Te, SIK TPaHCHOPMYETHCSL KYIBTYpHA T1aM SITh TIPO TIOJIF0. My JIOBENH, 10 TOPSL 13 TPAUIIHHAMEI KOMEMO-
PaTHBHUMH MPaKTHKaMu' [ 0JIOKOCT MOTpedye CydacHOro OCMUCIIEHHS 3a JIONIOMOTO0 I(PoBOro iHCTpyMeHTy. e nae
MOYKIIMBICTB ITiVIAIITYBaTH TPAre/Iiko MiJl TaKi 3aIlMTH CYCIIUILCTBA, K JOCTYIHICTh Ta iHPOPMATUBHICTS.

Karwouogi cioBa: ['omoxoct, comianbHa Mepeska, KyapTypHa am sTh, Instagram, TikTok, eBpei.

! KomemopaTuBHi IPaKTHKH — [Ie IPOLIEC [TaM’sITi Yepe3 akTyaizalliro mojii, 06pasiB Ta 0COGHCTOCTEH MUHYIIOTO B KOHTEKCTI Cydac-
HUX TONIAAIB 1 HOTpeO.

275



Kynberyponoriuaunii anbmanax. Bum. 4, 2023

Presentation of the main material
of the research. The basis of our research is the Ins-
tagram and TikTok applications, their author's con-
tent dedicated to the Holocaust. It should be noted
that there are no fundamental works on the digital
representation of the event in the national cultural
thought. However, there are developments that
draw attention to the peculiarities of media culture.
In this context, it is worth highlighting K. Kyslyuk
(2023), N. Semen (2021), O. Musienko (2022).
The authors characterize social networks in terms
of influencing public opinion.

Among the publications on commemorative
space and cultural memory, the works of O. Dovgo-
polova (2020), A. Kyridon (2013), and H. Semerin
(2020) should be noted. The researchers con-
sider the transformation of the memorial concept,
outlining the prospect of visualizing the image
of the Holocaust with the help of places of com-
memoration.

Fundamentally our topic is studied in the vec-
tor of foreign language publications. In the con-
text of fundamental studies of cultural memory,
it is worth mentioning the research of historians
Y. and A. Assmann (2011; 2012). Scholars have
emphasized that memory can be an illustration
of memorial practices. An addition to this thesis
can be the creation of the researcher of “places
of memory” P. Nora (2014). He argued that any
manifestation of memory should be an illustration
of the creation of the identity of the people. Sum-
ming up these theses, we can conclude that memory
needs constant dynamics, using the achievements
of society. Therefore, the use of social networks
to adapt the past to modern society is effective
and understandable.

Social media researchers K. Bereiter (2020)
and G. Commane (2021). Researchers emphasise
that Instagram and TikTok are new means of read-
ing the past. Scientists unanimously agree that
the involvement of young people in the active use
of applications will make it possible to transmit
and preserve the memory of the Holocaust and to
work with it through communication.

Media expert P. Herbaudo noted that
the dynamic growth of social networks gives rise
to the emergence of new forms of understanding
events. The scientist emphasizes that the digitaliza-
tion of physical reality appropriates the past, form-
ing groups of interpreters around itself. Herbaudo
says that the Holocaust is at risk of becoming
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fleeting in the field of media and losing its value
as the experience of what has been lived (Her-
baudo, 2012, p. 102). This thesis is complemented
by the researcher of the tragedy, K. White, who
argues that platform users react faster to the herit-
age of the past because they have unlimited access
to it (Wight, 2020, p. 112).

Media researchers S. Volo and A. Irimias, in
turn, emphasize that Instagram and TikTok use dif-
ferent cultural paradigms. With the help of visual
effects, they can influence the popularization
of information about a particular event (Volo, Iri-
mias, 2021, p. 7).

Scholar M. Salvo argues that applications that
touch on the topic of the Holocaust are an example
of the rhetoric of mass trauma. Unlike commemo-
ration, which uses a real representation of tragedy,
online platforms can interact with users to create
future emotional experiences (Salvo, 2017, p. 285).

The results of foreign studies indicate that
the model of Holocaust memory is moving into
the virtual plane. Perceiving the contents of the trag-
edy of Jewry becomes more accessible and eas-
ier than the theoretical constant that offers typical
memorial constructs. A similar trajectory of under-
standing The Holocaust shapes a new language
of the past, where social networks occupy a key
place as a way of intercultural communication.

Today, Instagram and TikTok are one
of the dominant elements in the context of infor-
mation exchange. They have the ability to influ-
ence the vectors of modern culture. That is why
the dynamic digitization of society requires adap-
tation and rethinking of the events of the past with
the help of virtual content. Media scholar K. Bere-
iter emphasized that the forms of social media, as
opposed to museum spaces, create a new expe-
rience of working with memory. Such practices
build bridges between the memorial environment
and virtual life (Bareither, 2020, p. 45).

Therefore, the Holocaust is the most univer-
sally recognized event in the history of World War
II. Commemorative practices and memorial pro-
jects remind the public of the tragedi of millions.
However, at the same time, the event remains
local within the Jewish worldview. It is social net-
works that are able to openly broadcast the content
of the Holocaust, focusing on creating an adaptive
image of the event and involving not only Jews
in the discourse. In the context of new media,
the tragedy is getting rid of the silence that has long



been relevant among the countries of the post-So-
viet space. Historian A. Kyrydon draws attention
to this, arguing that society needs an alternative,
understandable image of the Holocaust through
the modernization of memorial structures (Kyry-
don, 2013, p. 203).

That's why, applications are able to create a clear
image of the Holocaust, depriving it of fragmen-
tation. But along with this, there is a discussion
about the consumption of content about the event.
The problem is that within the framework of social
platforms, the Holocaust turns into a product
of the masses without any adjustment of moral
and ethical norms. Media researcher G. Commane
emphasized that Instagram and TikTok make it dif-
ficult to imagine the sites of the tragedy. The media
do not regulate the perception of the event and may
present false information about the victims. Net-
works govern how we understand the Holocaust
(Commane, 2021, p. 25).

Based on the above, we analyzed the popular
networks Instagram and TikTok and identified
the key characteristics of these social platforms:

1. TikTok as part of the cultural discourse on
the Holocaust. The application can be consid-
ered an example of how a new axiological image
of an event is dynamically constructed with the abil-
ity to create a space for dialogue between users.

2. Instagram as a depiction on the Holocaust.
The platform visualizes the tragedy while informa-
tively engaging contributors.

TikTok as part of the cultural discourse on
the Holocaust

The social network TikTok is the most popular
platform in the media space for creating videos.
Using modern digital technologies, the application
is able to cultivate any topic for the public. Short
videos revealed the author's personal preferences.
As the culturologist K. Kyslyuk notes, social
media are able to cover representatives of differ-
ent age groups. However, all platforms are inferior
to TikTok in their impact on young people (Kys-
lyuk, 2023, p. 9). This network is built on the speed
of product consumption. In this context, content
is often created with elements of misinformation.
It is worth agreeing that TikTok helps influence
the opinions of a large audience about the Holo-
caust. But, analyzing the comments under the video
content from users, we can say that there is a place
for the spread of anti-Semitism in the application
(as of 2023, in connection with the military act in

Israel, intolerance has intensified). Because, cen-
sorship on the platform cannot be controlled.

Having carried out a cultural analysis of illus-
trative examples of media content on TikTok, we
propose to classify its leading directions in terms
adaptation of cultural memory of the Holocaust.

— The perspective of commemoration (fig. 1).
It features videos that work with memory preser-
vation. Users who witnessed the disaster create
content in which they highlight their memories
of the Holocaust, emphasizing the need to find
mutual understanding between people.

— The perspective of destruction and revision-
ism? (fig. 2). In this context, the authors publish
the product for the sake of resonance and contro-
versial comments. Users are more often incompe-
tent rabbis or dubious researchers of the history
ofthe Holocaust. Note that with the help of the “live”
function, the author is able to broadcast pseu-
do-narratives in real time.

Fig. 1. The profile of a Holocaust witness

- How were the Nazis the
bad guys? Don't include
the holocaust cause
that never happened
just like a lot of the
other made up stories
about them

lliterally said/in'thatiVidee

Fig. 2. Example of a destructive comment.
Photo by TikTok Photo by TikTok

2 Revisionism — the theory or practice of revising one's attitude
to a previously accepted situation or point of view.
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According to this analysis, firstly, we can state
that TikTok has the potential to adapt the content
of the Holocaust in an atypical media environment.
We believe that the application is able to create a new
form of commemoration with accessible educational
content. Secondly, we see the problematic field
of the social network, namely outright anti-Sem-
itism in the comments, propaganda of stereotypes
about Jews. Therefore, the problem of the appropri-
ateness of using TikTok to represent the Holocaust
through the prism of virtuality remains open.

Instagram as a depiction of the Holocaust

Instagram has created an imaginative content
industry. The platform positions itself as a symbi-
osis of marketing with the possibility of implemen-
tation for users through visual material. As social
media researcher S. Volo emphasizes, Instagram has
turned from an ordinary photo editor into a guide to
places and things (Volo, Irimias, 2021, p. 2).

Not unlike TikTok, Instagram focuses on infor-
mativeness. Users can create voluminous posts,
share personal opinions, and provoke discussion
in the comments. Online interaction between
the audience opens up opportunities for informal
discussion of pressing issues. Along with popu-
lar bloggers, there are pages of memorial centers
and scholars who deal with the Holocaust. O. Dov-
gopolova, a researcher of the culture of memory,
notes that we are dealing with collective maps
memories every day. Our space is marked with
markers of the past and visualizes what no longer
exists (Dovgopolova, 2020). Guided by this thesis,
we can argue that Instagram is a visual tool for pre-
serving or recreating the past.

That is why profiles dedicated to the Holocaust
turn the media space of the social network into a plat-
form where the catastrophe of Jews exists alongside
photos of everyday life. Such a contrast creates
interest among the audience and allows everyone to
learn more about the event. On Instagram, the Hol-
ocaust becomes more accessible to the user. This
affects the formation of tolerance in society.

Therefore, the analysis of profiles and their con-
tent on the Holocaust allows us to talk about such
a gradation of the media product on Instagram.

— Virtual stories. A striking example of the use
ofthis format forpresentingthe Holocaustisthe2019
web series Eva Stories (fig. 3). This is the online
diary of a Jewish girl, Eva Heymann, from occu-
pied Hungary. A Jewish family survives all the dif-
ficulties of the occupation and dies at the hands
of the Nazis. This interpretation of the tragedy is
used by Instagram to construct an application that
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is relevant to each image of the user of the appli-
cation.

— “Tourism” to places of memory (fig. 4).
Many contributors use the photo to publicly com-
memorate of the Holocaust, thereby transforming
the meaning of cultural memory. However, there
are cases of unethical behavior near memorials.
Holocaust scholars have criticized this, arguing
that it is an insult to memory. Instagram allows you
to openly discuss the feasibility of such photos on
its platform through comments.

— Official pages of memorial centers and muse-
ums (fig. 5). The application offers to get acquainted
with the history of the Holocaust through direct
communication with professional scientists. In
addition, this practice on Instagram speeds up
the receipt of information, unlike real visits to
institutions. The format of presenting the Holo-
caust through official profiles encourages users to
potentially delve into the details of the event.

#holocaust

ol namaa_travelphotography Follow

Fig. 4
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Fig. 5
Photo by Instagram

We argue that Instagram, with its functional-
ity, allows audiences to understand the Holocaust
through images. We can see that the platform is able
to open an event from different vectors. The appli-
cation is converted into a heap plane. However,
the network has similar features to TikTok, namely
the high presence of manifestations of intolerance.

Conclusions. Instagram and TikTok, due to
their functionality, are among the most popu-
lar platforms in the world. The public uses them
not only to create their own content, but also to

obtain information in an accessible format. In this
regard, complex topics, such as the Holocaust,
are modernized, transformed into a plane of inter-
pretation and comprehension, and opened up to
create a discussion. Our content analysis proved
that cultural memory of the Holocaust is actively
transformed and perceived, not only as a canonical
part of the history of World War II. The number
of videos and text messages regarding the content
of the tragedy is growing. The impact of social
media on the adaptation of the Holocaust can
be outlined from a dual perspective. On the one
hand, Instagram and TikTok allow you to quickly
get information about the Holocaust, delve into
the stories of witnesses, or follow the activities
of memorial centers. Also, social networks allow
you to communicate with interested users through
comments and reactions. On the other hand, adap-
tation of cultural memory of the Holocaust through
applications can have destructive components. The
content often contains pseudo-facts and veiled calls
for anti-Semitism. We have identified the problem
of censorship of materials, which is not solved by
moderators in any way. Instagram and TikTok offer
a new perspective on the Holocaust, but they need
improvement and more high-quality content that
will allow for free intercultural communication.
The prospect of research on this topic is associated
with further scientific understanding of the place
of social networks in the structure of Holocaust
commemoration.
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