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THE DIGITAL ERA: FROM TRANSFORMATION
OF CULTURE TO CHANGES IN ITS POPULARIZATION

The purpose of the article is to characterize the main directions of the digital transformation of culture with a view
to the formation of new requirements for its popularization. The research methodology is based on the use of general
scientific (analysis, synthesis, content analysis, generalization, etc.) and special methods integrated from cultural
studies and sciences that study the use of information technologies in human activity. The novelty of the study
consists in drawing attention to the need to use digital information technologies in the popularization of culture in
view of significant changes in its configuration, as well as in audience communication. Conclusions. The emergence
of digital technologies has qualitatively changed the configuration of culture and the processes that take place in it.
The new stage of civilizational development can be characterized as digital culture. It indicates the specific structure
and features of human interaction associated with the rapid development of digital technologies. Digital culture is
a concept that reflects the impact of digital technologies on modern society and the cultural landscape, on all aspects
of life that have become an integral part of our daily existence, including communication, education, entertainment,
art, economy and other areas. The dynamics of culture, typical of the globalized digital age, call into question
traditional models of authority and reputation, which has direct consequences for all social sectors, in particular
cultural and artistic. This trend stimulates the search for more adequate directions and tools of cultural and artistic
presentation that would meet the value guidelines and requirements of the modern digital society. This led to tough
challenges and changes not only in the cultural industry, but also provided significant advantages to consumers
of cultural content, whose needs and digital communication experience become decisive in its popularization.
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IIU®POBA EIIOXA: BIJIl TPAHC®OPMAIII KYJIBTYPH
1O 3MIH B ii MONIYJISIPU3 AL

Mera cTarTi — cXapaKkTepU3yBaTH OCHOBHI HANpIMH HU(PPOBOT TpaHCHOPMAIIT KYJIBTYpH 3 MPOEKITiEr0 Ha (Hop-
MYBaHHS HOBHX BHMOT 70 ii momymspu3aiii. MeTomomoris JOCiKEHHS TPYHTYEThCS HA BUKOPHCTAHHI 3arajib-
HOHAyKOBHX (aHaui3, CMHTE3, KOHTEHT-aHalli3, y3araJbHEeHHs TOIIO0) Ta CIEIiaJbHUX METOIB, IHTETPOBaHHX 13
KYJIBTYpOJIOTiT Ta HayK, sIKi BABYAIOTh BUKOPUCTAHHS iH(QOPMAIITHAX TEXHOJIOTIH y AisUIbHOCTI MonuHu. HoBu3Ha
JOCTIJPKEHHSI [OJISirae B IPUBEPHEHHI YBard 10 HEOOX1IHOCTI BUKOPUCTaHHS IIU(PPOBHX iHHOPMAIIHHUX TEXHOIO-
Tiil y nomynsipu3anii KyJIsTypH 3 OISy Ha CYTTEBI 3MiHHU B ii KOH(DITypallii, a TakoxK y KoMyHikarii aynuropii. [Tosisa
U(PPOBHUX TEXHOJOTIH SKICHO 3MiHMIIA KOH(ITYpaIlilo KyJIBTYpH Ta IPOLIECH, sIKi BiOyBatOThCs B Hill. HoBuii eramn
[MBLITI3aLIAHOTO PO3BUTKY MOXKHA CXapaKTepU3yBaTh sK LUQPPOBY KylnbTypy. BiH ykasye Ha cnenugiuny cTpyk-
Typy Ta 0COOJNMBOCTI iHTEPAaKIIii JTIOEH, IO MOB’A3aHO 31 CTPIMKUM PO3BUTKOM IU(PPOBUX TexHomorid. [{udposa
KyIIbTypa — Iie KOHIITIIIis, sIKa BioOpakae BILIUB IU(PPOBUX TEXHOJOTIH HA Cy4acHE CYCIUIBCTBO Ta KYJIbTYpHHUH
NaHadT, Ha BCi aCTIEKTH KUTTS, K1 CTAIH HEPO3PUBHOI YACTHHOIO HAIIOTO IOJICHHOTO iCHYBAHHS, BKIIFOYAI0YN
KOMYHIKAIIif0, OCBITY, pO3Bard, MHUCTELTBO, EKOHOMIKY Ta iHII cdepu. JMHamika KynsTypu, TUIIOBA JUIS T00aIi-
30BaHOi MU(POBOI €MOXH, CTABUTH MiJi CYMHIB TPaJMIiiHI MOJIETi aBTOPHUTETY 1 pemyTalii, 1o mMae 6e3mnocepe-
Hi HACTIJIKM IS BCIX COIIANIBHUX CEKTOPIB, 30KpeMa KYIBTYpHO-MHUCTEIBKUX. Taka TEHJEHIIISl CTHMYIIOE TONIYK
OLIbII aJeKBaTHUX HATPSAMIB Ta IHCTPYMEHTIB KYJIBTYPHO-MUCTEIBKOT IIPEe3eHTAIli], SKi BiNOBIIaM O IHHICHUM
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Opi€eHTHpaM Ta BUMOTaM Cy4acHOTO LU(POBOTO CycHiyibcTBa. Lle 3yMOBHIIO JKOPCTKI BUKIIMKHU 1 3MiHM HE JIMIIE
B KYJBTYpHIi ramysi, a i Hajano CyTTeBI MepeBard CIOXHUBAaYaM KyJIBTYPHOTO KOHTEHTY, MOTpeOu ¥ uppoBHi
KOMYHIKAIliiHUHN OCBIJ] SKUX CTAIOTh BU3HAYAILHUMH B HOTO MOMYJISpU3aIlii.

Kuiouosi ciioBa: undposa KynpTypa, HU(POBi TEXHOJOTII, HOMyIspU3allis KyJAbTypH, KOMYHIKallis, CIOXKHBAYl

KyJBTYPHOT'O KOHTEHTY.

Relevance of the research topic. Culture
is a set of values, beliefs, traditions, way of life,
knowledge, artistic, scientific, industrial level,
and other phenomena and characteristics. This
concept also includes society, people, personality,
a set of rules and norms, morality, upbringing,
education, and several other cultural positions
related to the nation, state, and world that are
significant and valuable to a person. Culture is
an infinity that encompasses everything that is
the result of human activity, as opposed to what is

part of nature.
Iteration, reversibility, integration, disinte-
gration, temporality, etc. — all these features

and processes characterize the ability of culture
to change over time, which is called growth,
development, and cultural dynamics. Owing
to this quality, one cultural and civilizational
formation replaces another. Therefore, in every
historical period of social development, culture is
characterized by certain features and trends that
form the overall picture of time.

This understanding of the dynamics of culture
has been especially reinforced by the emergence
of Web 2.0. People, organizations, and countries
interact and create in a different way than in the past,
as more and more people, things, and actions move
into the online environment. The current stage
of civilizational development is characterized by
the significantimpact of digitalization, which affects
various spheres of life, increasing the accessibility
and transparency of culture, in particular
through the preservation of its values. Currently,
culture, its institutions, and the cultural content
consumers are demonstrating an increasing digital
presence. Thus, digital socio-cultural practices
are significantly transforming the requirements
for the popularization of culture and cultural
and artistic achievements, which has great potential
for strengthening national identity and presenting
the country in the international arena. This is
especially true in the context of the Russian-
Ukrainian war, which increases the need to fight
for Ukrainian culture: “Nowadays when the entire
history of Ukraine is being questioned, erased,

when they are trying to destroy our identity in
the literal sense of the word, we need to survive
and preserve not only physically, but also culturally
and spiritually” (Chornovol, 2022).

As aresult, studies of the introduction of Web 2.0
digital technologies and their multifaceted impact
on culture and the processes of its popularization
are becoming more relevant.

Analysis of recent research and publications.
The impact of digital technologies on culture is
not a new topic of foreign research. In the book
Cultural Evolution in the Digital Age, A. Acerbi,
based on cognitive and evolutionary approaches to
culture, offers a realistic assessment of the dangers
and opportunities provided by digital media. The
author provides some everyday examples of online
cultural dynamics and applies the most modern
theories and methodological tools to analyze
various topics: from emails to social networks,
from instant messaging to political memes, etc.,
emphasizing thathow we create and transmit culture
are radically changing (Acerbi, 2020). B. Stiegler’s
The Age of Destruction: Technology and Madness
in Computer Capitalism describes a rationalized
world that has witnessed the emergence of a new
kind of barbarism, partly due to the influence
of cultural industries, which, according to the author,
is due to the digital revolution and widespread
automation. Overloading a large amount of digital
information and the speed of digital flows leads to
the formation of a kind of technological Wild West,
an era of fundamental disorders and detachment,
in which people become powerless, and driven
to madness due to lack of will. The researcher
sees a way out of this situation in the restoration
of collective interaction (Stiegler, 2019).
D. Escandell Montiel in his publication “Twitter
and New Forms of Popular Culture: A Social
Network and the Importance of Its Expression
in the Age of Mass Communication” analyzes
the transformations in popular culture and creative
production that occur under the influence of social
media (Escandell Montiel, 2020).

There is a growing interest in various
aspects of the relationship between culture

345



Kynbryponoriuauit anemanax. Bum. 2 (10), 2024

and new technologies among Ukrainian humanities
researchers. In her publication “Memeticity
of Communication Practices in the Context
of the Development of the Digital Information
Space”, J. Denysiuk analyzes the defining charac-
teristic of modern communication practices in the
digitalenvironment—memetics, whichsheconsiders
a combination of intertextuality with elements
of popular culture, emphasizing the dynamics
of the real and virtual worlds. The researcher also
emphasizes “the ability of these artifacts of digital
culture to form new meanings and values, value
judgments” (Denysiuk, 2021, p. 14).

T. Lebid’s publication “Electronic Culture:
Achievements and Development  Vectors”
examines the organizational and legal aspects
of the digitalization of electronic culture
and identifies the main aspects of its achievement
(Lebid, 2023).

T.Gorbuland S. Rusakov intheirarticle “Cultural
Heritage in the Context of Digital Transformation
Practices: Ukraine’s Experience in the Baltic States”
study the processes of digitalization as a global
trend of the early twenty-first century and develop
a cultural model for studying the scope of modern
digital transformation practices as a new way to
preserve and popularize cultural heritage based
on the experience of the Baltic States and Ukraine
(Gorbul, Rusakov, 2022).

Despite a fairly wide range of studies of culture
in the digital age, Ukrainian cultural studies lack
detailed scientific papers aimed at researching
the digital popularization of culture.

The purpose of the article is to characterize
the main directions of the digital transformation
of culture with a projection to the formation of new
requirements for its popularization.

The main results of the study. The digital era
is a unique environment for living and creativity,
in which Web 2.0 information and communication
technologies are becoming the main defining
meaning of all life and activity. Nowadays,
computers, mobile phones, tablets, etc. are not
just receivers of information signals. They act
as massive emitters of information connected to
anetwork with which multi-format communication
is possible (Escandell Montiel, 2020). In this way,
digital technologies become a kind of information
facilitator, allowing all users to become virtually
independent of traditional organizational structures,
which in many cases have been an obstacle to free
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cooperation and communication. And the Internet is
becoming a platform for informal communication.

These features of the digital age have influenced
the understanding of culture by contemporary
researchers. For example, A. Acerbi emphasizes
that culture is not just a space, but a network,
the outline of which allow us to study how
the behavior of individuals forms stable long-term
patterns. The author emphasizes that complex
ways of interaction and various phenomena
(accessibility and transience of knowledge, opacity
of interaction between unknown users, etc.) have
transformed our sense of being (Acerbi, 2020).
This interpretation of culture is also supported
by B. Stiegler, who characterizes the culture
of the digital society (Stiegler, 2019). In other
words, researchers are forming new ideas about
culture and its relationship to the emergence
of digital technologies. Instead of the traditional
understanding of culture as a space inhabited by
people, they propose its interpretation as a network
whose integrity is ensured by relationships between
people.

However, digital platforms are not only a new
platform for communication, but also a space
for constructing identities, a place for creating
a distinctive cultural narrative mediated by
the latest technologies. This is a fundamentally
different state and level of development
of the information society, based on a new digital
worldview that changes lifestyles, communication
practices, and forms of behavior: they begin to
meet the demands of the digital age.

The digital media space determines cultural
needs, shaping and transforming the artistic taste
of the audience. Thus, digital forms of creation,
production, distribution, access, and participation
have revolutionized entire industries, including
culture and art.

Contemporary  culture is  increasingly
characterized by the primacy of audiovisual
communication, “through which holistic images
are formed that represent different ideas,
meanings, and values to communities, which
are shared and disseminated by participants
in the communication process” (Denysiuk,
2021, p. 14). Audiovisual content has become
a common phenomenon with specific features: it is
convenient, instantly grasped, and does not require
thoughtful reading. Therefore, the audiovisual
form of communication is more accessible



and understandable. This accompanies and, to
some extent, provokes other processes and cultural
changes in which the role of digital Internet
technologies becomes a priority. On the one hand,
they reduce the costs of producing and disseminating
cultural information, and on the other hand, they
form an organizational model of networking. A new
civilizational dimension of human culture called
“digital” is emerging. This culture is built based
on the network principle — communication of all
whom with all whom. The interaction of people,
culture, and technology forms a digital network
society, that is a corresponding culture.

Digital culture encompasses phenomena such
as the use of social media, which is dominated by
audiovisual content, as well as online games, virtual
reality, blogging, podcasting, online communities,
etc. It also includes digital skills, i.e. the ability to
use digital technologies to solve various problems
and achieve goals. Digital culture creates not
only new opportunities for communication,
creativity, education, and business, but it also
creates new challenges, such as privacy issues,
the digital divide in access to technology, online
bullying, filter bubbles (when people only perceive
information that confirms their views, ignoring
others), and more.

Although digital culture has primarily changed
the way people communicate, work, study,
and spend their leisure time, it cannot be considered
simply a culture of interaction in a digital society,
the characteristics of which include categories
such as digital literacy, digital competencies,
and related concepts. The development of digital
communication tools has not only fundamentally
changed the possibilities of working with
digital content, but has also rapidly transformed
the mechanisms of cultural reproduction. It is
not a coincidence that researchers S. Rusakov
and T. Gorbul state the transition from the systems
and processes of industrial and post-industrial
(information) culture to “digital culture”
and “digital society”, is due to the spread of digital
transformation practices (Gorbul, Rusakov, 2022).

The immersion of modern society in digital
online communications has brought to life not
only new trends but also new cultural norms,
acting as an impetus for unprecedented changes
and uncertainties that have encompassed all
aspects of life, continuing to adjust the entire
cultural system. In the recent decades, these

extremely important changes have shaped what
we can define as a “new cultural paradigm”.
Therefore, the concept of “digital culture” not only
indicates the technological aspects of change, but
also expresses the formation of certain values,
meanings, and corresponding identities.

M. Deuze believes that digital culture as
a set of values, norms, practices, etc. has common
expectations of how people should act and interact
in a modern networked society. For the researcher,
the main components in the practice of digital
culture are participation, remediation (restoration),
and bricolage (Deuze, 20006).

Participation refers to the potential that digital
tools provide to people, turning them into active
agents. This means that the process of creation
is directly related to the ability to access open
publications  for collaborative  multimedia
production and the ability to act in open
decision-making processes. Remediation refers
to the ability of people to change, manipulate,
and reinterpret reality to be able to generate new
meanings outside of traditional forms. As a result
of the emergence of digital technologies, a new
model of communication is developing that is
radically different from the traditional one. This
is communication that is predominantly based on
the Do It Yourself (DIY) principle. DIY implies
an active and reflective stance and recomposition
that stems from people’s particular vision
of reality. It is a concept that is closely related to
the practices and concepts of borrowed, hybrid,
and fusion reality, hence it touches on the very
notion of originality as an indicator of quality. In
the background is an attitude that favors collecting
and arranging from many good quality copies to
one poor quality original (Deuze, 2006).

Every artistic sample is now created according
to a scenario that the artist projects onto the culture,
which is considered the framework of the narrative,
which in turn endlessly projects new possible ones
(Escandell Montiel, 2020).

Almost every author today feels disappointed,
which, as D. Graeber suggests, leaves his
public figure in a role other than creator, due to
the assumption that everything new has already
happened, being doomed to repetition, a pastiche.
D. Graeber states a new postmodern sensibility,
a feeling that we have somehow burst into
an unprecedented new historical period in which
we realized that there is nothing new; that the great

347



Kynbryponoriuauit anemanax. Bum. 2 (10), 2024

historical narratives of progress and liberation were
meaningless; that everything was a simulation,
anironic repetition, fragmentation, and pastiche. All
of this makes sense in a technological environment
in which the only breakthroughs were those that
made it easier to create, transmit, and reconstruct
virtual projections of things that either already
existed or that we will never understand (Escandell
Montiel, 2020).

The key characteristics of digital culture include
global interconnectivity, which allows people
from different parts of the world to communicate
and collaborate in real-time, which in turn ensures
the active participation of the Internet audience
in various spheres of life — from entertainment
to politics; constant availability of information;
access to collective knowledge and the ability to
contribute to it; promotion of collective learning;
adaptation of content and experiences to individual
preferences and needs; a combination of text,
images, sound, and video on digital platforms.
In addition, digital content can be ephemeral
or remain online indefinitely, and the attention
of the online audience is becoming a particularly
valuable resource.

The terms “electronic culture” and “multimedia
culture” are close to digital culture. Multimedia
culture is the process of creating, storing,
and disseminating cultural values in space and time
using multimedia technologies throughout society”
(Pushkar, Hrabovskyi, 2022, p. 5).

UkrainianresearcherT.Lebidpointstotheambiguity
of the concept of e-culture, which, in her opinion,
“describes the constantly changing relationship
between new information and communication
technologies and the production and consumption
of culture and art” (Lebid, 2023, p. 24). E-culture,
which “arose due to the development of information
technology, virtual reality reconstruction tools,
interactive robotic systems, online and video tours,
the development of online catalogs, web portals
and interactive maps of cultural heritage sites, the use
of geographic information technologies and open
data, etc. <...> contributes to the formation of virtual
images that transform the structure of social memory”
(Lebid, 2023, p. 24).

Thus, digital culture emphasizes the importance
of digitalization of the national heritage, which
includes the following measures for its preservation
and popularization: interactive research of cultural
heritage and history through virtual reality and other
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innovative methods; transfer of traditional archives
and collections to digital format to ensure long-
term preservation and facilitate access to cultural
heritage; transfer of books to electronic format for
easy reading on electronic devices, as well as for
the creation of audiobooks; expansion of museums
and galleries.

Ukrainian researchers emphasize that new
cultural values are gradually being formed, in
the process of which “new ways of representing
cultural heritage play a significant role, expanding
the worldview through the process of popularizing
the cultural heritage of mankind by finding new
ways to use digital technologies in the field of art
and culture” (Gorbul, Rusakov, 2022). It is expected
that the Cabinet of Ministers of Ukraine’s Order
“On Approval of the Strategy for the Development
of the Information Society in Ukraine” defines
e-culture as a form of culture that provides for
the stimulation and motivation of the dissemination
of cultural achievements through information
and communication technologies (On Approval
of the Strategy...).

In general, digital technologies provide a strong
impetus for the transformation of various aspects
of'the promotion of culture and cultural products, as
all their components can be transmitted in the form
of digital content. Therefore, a new type of techno-
cultural environment, heavily mediated by new
digital and communication practices, requires new
competencies and understanding, including how to
manage risks in digital multimedia spaces, when
it is increasingly difficult to control information
flows and communication processes.

Cultural institutions focused on traditional
contentare gradually being forced toadaptto the new
environment, as digital technologies increasingly
“cover many interdependent cultural processes,
such as representation, identity formation,
production, consumption, etc. <...> therefore, it
is important to realize that digitization is needed
to draw attention to the needs of the audience, as
well as to the exchange of information” (Gorbul,
Rusakov, 2022).

In the new conditions of communication,
the study of changes in the need of consumers
of digital cultural content is a promising area for
further research on digitalization and cultural
popularization.

Conclusions. The emergence of digital techno-
logies has qualitatively changed the configuration



of culture and the processes taking place in it.
A new stage of civilizational development can be
characterized as digital culture. It indicates the specific
structure and peculiarities of human interaction
associated with the rapid development of digital
technologies. Digital culture is a concept that reflects
the impact of digital technologies on modern society
and the cultural landscape, on all aspects of life that
have become an integral part of our daily existence,
including communication, education, entertainment,
art, economics, and other areas. The cultural dynamics
typical of the globalized digital age are challenging

traditional models of authority and reputation, which
has direct implications for all social sectors, including
the cultural and artistic ones. This trend stimulates
the search for more adequate directions and tools
for cultural and artistic presentation that would meet
the values and requirements of the modern digital
society. This has led to tough challenges and changes
not only in the cultural sector but also provided
significant benefits to the audience of cultural
content consumers, whose needs and digital
communication experience are becoming crucial in its
popularization.
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